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10 COMMON &
KEYWORD RESEARCH

MISTAKES

(AND HOW TO AVOID THEM)

Want to avoid the most common keyword research mistakes? If you're
relying on an Al-powered tool for keyword research, use this simple
checklist to help you tailor your prompts to avoid the most common
mistakes.

“ NOT DEFINING A CLEAR TARGET AUDIENCE

Mistake: Failing to specify the demographics, interests,
and pain points of your ideal audience.

Fix: Clearly outline your target audience before you start,
including their age, location, interests, and specific needs.

9 OVERLOOKING SEARCH INTENT

Mistake: Prioritizing high-volume keywords without
considering user intent.

Fix: Are users looking for information, comparisons, solutions,
or to buy something? Tailor your keywords to their intent.

° FOCUSING SOLELY ON HIGH-VOLUME KEYWORDS

Mistake: Targeting High-volume keywords exclusively may
make it harder to rank as you're building authority.

Fix: Incorporate long-tail keywords with lower search
volumes but higher relevance and intent.
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IGNORING KEYWORD DIFFICULTY AND COMPETITION

Mistake: High-volume keywords are often more
competitive. Targeting them may make it harder to rank.

Fix: Incorporate long-tail keywords with lower search
volumes but higher relevance and intent.

RELYING ONLY ON GENERIC KEYWORDS

Mistake: Overusing broad keywords like "content
marketing" without context or specificity.

Fix: Include modifiers to attract a more targeted audience
that's likely to engage with your content.

IGNORING TRENDS AND SEASONALITY

Mistake: Sticking to evergreen keywords without
considering trends.

Fix: Regularly review trending topics in your industry.
Adjust your strategy based on seasonality, current events,
and new developments.

UNDERESTIMATING LOCAL OR NICHE KEYWORDS

Mistake: If you're serving a specific audience, use
localized keywords for highly targeted traffic.

Fix: Include local or industry-specific terms, especially if
your audience or potential customers are concentrated in
a specific area or market segment.
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° NOT ANALYZING COMPETITOR KEYWORDS

Mistake: Overlooking the keywords your competitors rank
for.

Fix: Use competitor analysis to identify keyword gaps and
areas where you can outperform them.

° FAILING TO UPDATE KEYWORDS REGULARLY

Mistake: SEO and search behavior evolve, so relying
on a static set of keywords can reduce content
relevance over time.

Fix: Periodically revisit and update your keyword list
based on new trends, user queries, and changes.

@ NOT VALIDATING KEYWORDS WITH DATA

Mistake: Trusting keyword suggestions without reviewing
performance.

Fix: Track the performance of keywords using analytics
tools, observing which keywords drive traffic,
engagement, and conversions. Use this data to refine your
keyword strategy over time.

Generative Al tools are only as good as the person using them!
Take a few minutes to adjust your prompts so you can dig deep and
get the information you need. By keeping these simple fixes in
mind, you can optimize your keyword research process and
improve the quality and effectiveness of your Al-driven content
strategy.
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